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Satellite Wagering
Marketing Test

Turlock

Executive Summary

The CaliforniaAuthority of Racing Fairs (CARF),
on behalf of the California Department of Food
and Agriculture (CDFA), Division of Fairs and
Expositions (F&E), conducted a temporary
test of satellite wagering on horseracing at the
Stanislaus County Fairgroundsin Turlock from
October 17 through November 12, 1990.

This study was designed as a market test
under actual operating conditions for prospec-
tive future satellite wagering sites. Sites were
selected after review against predetermined
criteria, including 1) possible impact on live
racing, 2) area growth, 3) demographic consid-
erations, and 4) proximity to existing satellite
wagering sites.

We selected Turlock, seat of rapidly growing
Stanislaus County in California's Central Val-
ley, as the third test location. Our test lasted
four weeks. Daily attendance during the test
averaged 361 and the daily handle averaged
$35,753, for a per-capita of $99. Survey in-
formation indicated a core patron base within
a fifteen mile radius of Turlock; this informa-

tion appears in the Site Profile and Regional
Map.

The Regional Operations Report charts trends
at nearby satellite facilities before, during, and
after the test period. The two nearest sites,
SanJoaquin County Fair (Stockton) and Fresno
District Fair (Fresno), showed an upward trend
in Average Daily Handle and Average Daily
Attendance during the Turlock test.

Marketing and promotion relied onlocal media,
primarily print. Our patron survey responses
showed a close parallel between media pur-
chases and patron awareness of the event.

We conducted daily prize giveaways for which
our patrons submitted a completed survey
guestionnaire. These responses yielded ba-
sic patron data. We created a database for
this information and cross-referenced it with
demographic analysis compiled from U.S. Cen-
sus data by Western Economic Research of
Panorama City, California. The results appear
in the Patron Survey Demographic Analysis.

The sustained population growth in this market
area over the last decade is notable.

The Revenue (Expense) Analysis shows in-
come and expenses for the Turlock test. The
net losses shown for the Fair/CARF and the
Simulcast Operator included one-time set-up
costs that were being paid down relatively
quickly. The net gains to other beneficiaries
of handle distribution were substantial enough
to create a net revenue of $83,934.23.

We concluded the attendance and handle at
Turlock may justify installation of a satellite
wagering facility. The primary considerations
in this decision will be 1) net profitability to the
Fair, including operating expenses and debt
service, 2) coverage of expenses to Simulcast
Organization, 3) revenue to the State of Cali-
fornia, horsemen, and racing associations, and
4) the desire of the Fair and local community
for such an enterprise. The Average Daily
Attendance (361), and per capita wagered
($99), indicated probability for growth potential
in this market.
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Satellite Wagering
Marketing Test

Turlock

Purpose of Study

Technology is changing the face of horserac-
ing. Advances intelecommunications, satellite
communications, high speed data lines, and
computer processing have expanded opportu-
nities for parimutuel wagering far beyond the
traditional racetrack venues.

Legislation has followed technological prog-
ress. After successful 1986 technical test
results, laws were revised to allow satellite
wagering at Northern California off-track loca-
tions. By means ofthe newtechnical advances,
patrons could watch races and wager just as
if they were at the racetrack. Further legisla-
tion in 1987 allowed a similar expansion to
Southern California.

California statutes permit satellite wagering at
existing racetracks and California Fairs. Legis-
lative intent mandating participation of the Fairs
reflected a long-standing use of horseracing
revenue in support of Fair agricultural activi-
ties. California law recognizes the agricultural
foundations of horse breeding, training, and
racing when it ties the conduct of parimutuel

wagering to the support of agriculture.

By 1989, there were twenty-one Fair and six
racetrack satellite wagering locations. These
sites represented penetration into most of the
State's major market areas.

The California Authority of Racing Fairs
(CARF) and California Department of Food
and Agriculture (CDFA), Department of Fairs
and Expositions (F&E) wished to explore the
possibility of further network expansion into new
Fairlocations. Consequently CDFAfunded and
CARF implemented a transportable satellite
wagering operation designed as a market test
of prospective satellite wagering sites.

Under the terms of the Marketing Test Agree-
ment between CARF and the Fair, CARF paid
all expenses and received all distributions
normally assigned to the Fair under California
statutes.

Several important considerations determined
candidate sites

» Prospects for enhancement of wagering
revenues with no deleterious impact on live

racing
» Prospects for growth in area
» Demographic considerations

» Proximity to existing facilities
Special Thanks

This marketing test could not have pro-

ceeded as well as it did without the Stanislaus
County Fair Board of Directors, Fair General
Manager Robert Walker, the Turlock Chief of
Police John Johnson, Police Sergeant Jim
Howard, the California Horse Racing Board,
the California Horsemen Benevolent and Pro-
tective Association, and Bay Meadows Racing
Association.
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Population
— Turlock: 42,217 (5.6% increase over 1989)

Satellite Wagering
Marketing Test

Stanislaus County: 369,027 (5.2% increase over 1989)

Median age for the population
of Stanislaus County is 31.4

Stanislaus County Fair, Turlock

1990 Fair Attendance: 258,127
Major Buildings: 5 containing 45,450 square feet
Parking: 4000 (surfaced) plus 3,600 (unsurfaced)
Dates of Fair: July 25 - August 1, 1991

Site Profile

Growth

Turlock is located in the heart of Central California on Interstate High-
way 99, 15 miles east of Interstate Highway 5. Annual population
growth of approximately 5% is projected into the next decade. The
regional growth has occurred in Patterson, Sonora, Modesto, and
Merced, cities which surround Turlock. Steady growth has created
jobs in the construction, service, and manufacturing sectors.

Turlock

Local Economy

Turlock is a regional, agricultural products processing center with
increasing diverse industrial and commercial development. There are
over 150 manufacturing plantsin the Turlock area. Poultry processing
is the leading endeavor in the area’s agricultural economy. Stanislaus
County cites a total labor force in September 1990 of 167,100 with
an unemployment rate of 8.9%. Local unemployment is related to
agriculture and varies seasonally.

Proximity to Other Satellite Wagering Markets

Turlock is located approximately 45 miles southeast of San Joaquin
County Fair in Stockton and 80 miles northwest of the Fresno District
Fair in Fresno.

County

Stanislaus County consists of 1,521 square miles, much of which is
in agricultural production.

The county is located in Central California, bordering San Joaquin
County on the North, Merced County on the South, Santa Clara
County on the West, Tuolumne County on the Northeast, and Mari-
posa County on the Southeast.
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Satellite Wagering
Marketing Test

Placerville

PATrRON SURVEY RESPONSE

Placerville 60.00%
Shingle Springs...................... 9.53%
Cameron Park........................8.14%
Auburn .6.98%
El Dorado Hills........................ 3.72%
Coloma.....ccccoeevvevviiiiiiieeenn. 2.79%
Georgetown .2.09%

£ 5302
OEYIL PK. &

r/ - : { KIPTON |5 ) [ 3 B BleBEN % el @ *x &, 5
o] z f Sur & P o i £
’ : - LA S ) | (4 LA T SN %, &% Ly 22 Lo
e I et wise ) g & 2 Y CTE Ve iy T\, I
L s % & - ) =
i " - st —at 3L e 10 LINL N, Qe g Chiguita ,
Nicolaus, Tonbrigee z g . Y 2o N\ % 8 < Buckeye Fo T L
. . 2 g o=o g g 4 u.n y S 5% g R >
g TN S B Toer S orc ol G, 12 AN/t
= weowws 11 | g S VIRGINIAT, By “ T2 House i
SET w0 \ Wy = %) upurn 7 Georgetown VISTA BT, GETOWR
T — Treoim\2 g 2 o g 5 Gk : a GoR
2+ cioan]@ = g &
> S R0 negm . £ ¢ Gpemare gy, : o s T L
S le z & 10 '/ g o (S
L Z S o oF <> &
MOORE LB E ﬁ N = A L ;w et 1510 000 % w g
= T s Nl S BT’ 4 S G 281
v = 4 3 NGLISH COL 3 B =R 9 550 i
¢ oaner o ] 8 2 %, P 1 £y 2 7 - 15 miles
RD arvens av | lro E ISP Y €AVt 0. Y %, o & s
Hy A\ K ; 4 5 S g
H T &Y Pt 7508 O %, s o ‘amino
N A g 3 5% ot Hill 7505 AN\z 3 * S "
SUNSET BVO_ W ] 5 = [ o #i H o | 2t » Res.
! g LDOITIIS' I E = Se ) ; ¢
H %, o OO o (10 miles
< - 4 o y . e <
sle & R 4 2 EL 250 Q“y\ AN s PN STATE HIST PAsK F;;(:M SO &
1312 2 SLUE MRS R0 S\Rocklin 2 100 N\o 15 oo Goloma ey V g
= | - > > 00K L 750 .
= - & B a o) Soniece 5\ (= F
E H 2\ e Y 80 )W %@V s £ _— ) Riv, £L 30
z ARE H 35 1
s S s 5 5% 4 S , o LR N i 5 n II|€S - B PN E’"’"ESS ';izutllu’s‘: A
& ! " [, =
- O L, A I R0 (W II‘I 2 > g ,f . Follocl ng é
RIEGO 2 RD. Hraly's Sl fovemmer] 15, Folaos & % oo 49 B Nz o e ol e 56 50 6' y
5 z 55 i = ‘olso P et fresh— saa
vrrerl 25 z R%se,!’ni% | 2 o Lol 1 KF o 4 5 3.5 smusfat_eoeeer i S/ SR
= AT 4R g z R e ZARO 5 N
St e TV (o s > N o = N i
1985 A Ik g Lake |7 L o EN e e %
Ly T A 4 =G 2m o3 3 g ), %, £ A Placerville\="2%, Tk S
= & = = EL. 200 5 ~ itfy o ‘
5 = 2 iorero /2oL =" )2 <ONEE T . "'f%;gguj\ ~ Gl 3_x %;09 J 3 *x EL 1860 o T
\CRAMENT g 3 S itrus Qg 2% o @&‘ "o 2 o Rescue A 2 pcenviE 2 T o A
dvonr N Lo | | W SPOE B of His A (B EL a0 zfoson P Reprel . o 7 kP w5 4 . » 4 L
G ELKHORN U5 A7 Ec o0 5 25 [522(Orangevale] [ 345 T2 G Wi o AN % 1ogt st sacre
2 51 s /) L PE Y < R 3 5 ). PaRK AIRPORT 3 15 ond 2, D St e o B o
5 2l i lorth < T 5 25 4 3] s =5, . SN g 22 N Sp‘ e o\ OSSN P WS/ e 5o
S 4PV ‘ [GREEnBACK S ZFolsom<& 7 2, z () '@“‘ 5 Elﬂuvado EL 1760 %M 00 = Plvea‘?am Qf‘
- e L. 250 £L 1340 N M G & falley A
[ 1 /1Z]] Meoison |3 25 :f 7 %&% N %\ H\IIs 6? Camelnn Pa\§ | 5 r 5w Y
h 7 = = B [ R 2. - 4 \% $ o . &
2| \2 N \f sty w Gpuentew g i, \ Shigle g St 2 &
3 = (Sians = 2|Z e 19523 s N 25 7 Springs. Wl P & o el v oS Sy D 4?A
zl M z £ -y " & &
L P 50 45 < 2| raim oaxs 7| @ Fair Oaks T z Qe v E. o, N o % -
2 5 (S 3 N s 2 80,/ f Somerset FLAT % € Guinfl Fist
o) 5 0 B3 1.5[@ FiSh 1.5 Nt = — & \ T y
3 2 2 | wawcon 3 | av | Ecr0 2. Sfuarcren gl & . s $ f// A Osumpes 11 0B & ws;
& = =35 o 2 St s e on0 g0n s eley N~
£ Caming N g | e 3
E gl Carmlthael Z 5 A \ ) 7 Outingdale «” 75 B e 2
Bro s ‘ g 5 cRacho? WS e - S 220/ ¥ 0 ,Q/—Q /22
?de;?:k Wang o ARDEN 2 2 Enggva o VeAVAE e g vyl\\f < 7.5 ka MM‘ Ry, CAlGEn
ramente®” A T 9. o
25, > . e 2320
N = o ] (e e \ %mm,« W 145} ey 5 I
Lt PR I e A O3 £2 2 \ ) o lashville § ot >
) 25 10 oL il L P Omo Rancr
o 2 B ) N ECNE6 ) :
Y Els — I\ Loustas o Cairde & co. o o ka 4 EL. 345,
N T 58X 1° %2 MATHER AIR A R N - . _ M Aukum s o % -
Bl 25 & = H 2! oo % ! =
E m  ronce aase |2 H \ | RO % 3 Mg( a  River Pines (S~3mz
& L pm 2 Fr,« =z N \ ST 'J 0 S g EL 200 o0y 4, s
g i 3 & e ] & o f35 by oot cr.
frooE | w & gl 2 \e y \( \ By s e
E = g g \T 8"\, A
E YR QM w > 5 D0 - g - Gos g By, g,
3 £ 55 % 3 2.5 ik S Ripg, RD.
e N - 4 o L G & Do“‘ ~ . N ﬁoo 3/ 7 % e A R P NL
- L e oy VS 8 E 2\ B § s Ny -
Z w8 * S"‘“E"“ oise ~ ., /S 7s|E = 2\ o g/ & Zip ~ Lockwood ~ D
15 A Ze ) NG Sl V0t Tomn Y - Y
7 (s / ancho ) & Fiddletown - 1 foolErown =y 6
, = - irieta AME & Lt Y,
& - VAR N 2 _~ .. L (VA N L 3 . 2 "

eees——— Page 4



Satellite Wagering
Marketing Test

Dates of Test: Oct. 17 - Nov. 12, 1990
Days of Test: 21 Racing Days
Race Meet: Bay Meadows
Average Daily Handle: $35,753
Average Daily Attendance: 361

Turlock Per Capita: $99
Regional Operations Report Host ADA ADH Per
Track ADA Trend ADH Trend Capita
San Joaquin County Fair, Stockton
08/29/90 - 10/14/90 Bay Meadows 518 79,935.15 154.31
10/17/90 - 11/12/90 (Test Period) Bay Meadows 530 2.33% 94,037.00 17.64% 177.40
11/14/90 - 12/02/90 Bay Meadows 539 1.59% 89,288.14 -5.05% 165.80
08/29/90 - 01/21/91 (Entire Meeting) Bay Meadows 552 2.53% 92,992.36 4.15% 168.43
Fresno District Fair, Fresno
08/29/90 - 10/14/90 Bay Meadows 418 60,507.45 144.89
10/17/90 - 11/12/90 (Test Period) Bay Meadows 462 10.74%  77,480.71 28.05% 167.53
11/14/90 - 12/02/90 Bay Meadows 438 -5.40% 68,413.59 -11.70% 156.37
08/29/90 - 01/21/91 (Entire Meeting) Bay Meadows 445 1.79%  70,116.31 2.49% 157.45

This spreadsheet charts 1990 Average Daily
Attendance (ADA) and Average Daily Handle
(ADH) trends at the nearest existing satellite
facilities before, during, and after the test period.
Inthe case of Turlock, we examined figures for
SanJoaquin County Fair (Stockton) and Fresno

District Fair (Fresno). Using as a baseline
reference the figures for two weeks prior to the
test period, the chart reveals an upward trend
in Average Daily Attendance, both at Stockton
and Fresno, during the test. Average Daily
Handle figures also show an increase at both

sites during the test period, which included the
Breeders Cup. For comparison, we also show
ADA and ADH at Fresno and Stockton during
the entire Bay Meadows meeting.
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Satelllte Wage”ng BUDGET....vvvveeeeeeiinnn, $5,000.00
Marketlng Test NeWSPAPEr AdS .........cvvreerreerereeereeereesenenes $5,019.90
FIYErs/POSIEr ...occivveeciiiie e $104.56
Other Promotion .........cccceuveeiiveiiiee e $251.62
TU rIOCk Total Expenditure.........ccocveiviiieninieniieenn, $5,376.08
Marketing and Promotion
% Total % Patron
Medium Circulation Quantity Frequency $$ Spent $$ Spent  Response
Flyers 300 300 copies $104.56 1.94% 1.78%
Newspapers
Modesto Bee 81,044 20 column-inches 3 xweekfor 22 days $3,746.31 93.37% 55.27%
Turlock Journal 11,000 12 column-inches 1 xweekfor 15 days $250.20
Merced Sun Star 80,000 12 column-inches 1 xweekfor 15 days $865.44
CSU Stanislaus Signal 14,000 12 column-inches 1 xweekfor 14 days $157.95
Other Promotion
Breeders Cup Posters Giveaway 50 Posters $126.82 2.36% 0.00%
Racing Form Giveaway 60 Racing Forms $124.80 2.32% 0.00%
Word of Mouth/Friends 0.00% 36.14%
Radio/Television 0.00% 4.05%
Miscellaneous 0.00% 2.76%

This chart summarizes our expenditures for
promotional advertising. We apportioned
our media buys in consultation with a local
consultant for best impact and distribution in
the market area. Print media represented our
primary focus for advertising in Turlock.

We conducted daily giveaway drawings, for
which our patrons submitted a short ques-
tionnaire. Among other questions, we asked
how patrons had heard about satellite wager-
ing. The response percentages revealed
a close parallel to the proportions of media
purchases.

Press relations were excellent. The local
Turlock Journal and the Modesto Bee both
featured several prominent stories.
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Satellite Wagering

Marketlng Test Modesto.....
Turlock.......
Ceres.........
Oakdale .....
TUflOCk Denair........
Hughson....
Atwater ......

Patron Survey Demographic Analysis
Total % Change House- Median Median
Zip City Population 1980-89 holds Age Income
95380 Turlock 53,569 44.50% 19,868 31.9 $25,857
95351 Modesto 58,263 39.91% 19,940 29.5 $20,333
95355 Modesto 42,903 34.37% 15,257 32.7 $35,325
95350 Modesto 57,255 32.42% 21,403 34.2 $32,616
95354 Modesto 30,426 32.65% 12,927 34.1 $23,550
95307 Ceres 26,927 48.61% 9,492 31.1 $24,975
95361 Oakdale 20,463 22.22% 7,520 34.1 $27,648
95356 Modesto 18,091 43.69% 6,636 32.3 $35,804
95316 Denair 5,498 11.28% 1,769 30.1 $31,933
95326 Hughson 6,475 11.11% 2,111 30.2 $28,539
95301 Atwater 27,702 29.37% 9,167 28.4 $26,594
95340 Merced 57,386 37.17% 20,539 30.0 $24,911

MARKET AREA PopuLATION GROWTH

.................................... 36.61%......233,764
.................................... 44.50%........62,486
.................................... 48.61%........31,402
.................................... 22.22%........22,164
..................................... 11.28%..........5,629
..................................... 11.11%..........6,642
.................................... 29.37%........30,498

1995
1980-89 Projected

Income Income 1995 Proj. Survey
$15-50K  $50K+  Population Response
5,874 3,725 62,486 29.22%
7,813 2,002 66,969 15.10%
2,420 4,291 47,832 8.77%
4,319 5,679 63,932 8.77%
4,340 1,814 34,346 6.33%
2,684 1,350 31,402 6.17%
1,909 1,469 22,164 4.06%
1,039 2,119 20,685 3.41%
287 338 5,629 2.76%
516 381 6,642 2.27%
1,906 1,564 30,498 1.62%
6,219 3,973 65,162 1.14%

We conducted daily prize drawings, for which
our patrons filled out a short questionnaire.
These completed questionnaires not only
yielded basic analytical data, but created the
foundation for a future, core patron mailing
list.

We entered questionnaire responses into a
database and sorted patron addresses by zip
code. We then cross-referenced that informa-
tion with a demographic analysis compiled
from U.S. Census Data by Western Economic

Research in Panorama City, California.

The table above charts a demographic profile
of our patronsinthis marketarea. Mostnotable
is the sustained rate of population growth.
Census projections show no slowdown, as the
1995 population estimate indicates.
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Revenue (Expense) Analysis

Turlock

Fair/CARF * Simulcast State Assoc. Horsemen Local Govt. UC Davis Totals
Handle Revenue
Commissions/Fees/Purses 14,700.24 _ 17,218.35 __ 24,809.98 __ 30,181.77 29,914.29 2,465.98 720.33 120,010.94
Promotion 4,322.01 4,322.01
Stable/Van/Brdrs Awards 2,881.35 2,846.50 5,727.85
Total Handle Revenues 130,060.80
Other Revenue
Parking/Admissions 0.00
Concessions 6,511.25 6,511.25
Programs/Racing Forms 3,837.50 3,837.50
Total Other Revenues 10,348.75
Total Revenues 29,371.00 17,218.35 24,809.98 33,063.12 32,760.79 2,465.98 720.33 140,409.55
(Revenue figures unaudited)
Expenses
Administration
Sa!anfes/CIerlcaI : (3,333.00) (182.72) Net Revenue (Expense) Summary (3,515.72)
Shipping & Supplies (372.92) . (372.92)
Travel/Meals/Lodging (2,157.07) F'.'dll’/CARF ..................................... (7,700.28) (2,157.07)
Capitalization Simulcast Operator...........cccccce.e. (2,185.69)
Building (2,470.13) SEAE . 24,809.98 (2,470.13)
Furniture (278.56) ASSOCIATION c.eeeeeeee e 33,063.12 (278.56)
TV/Downlink Equipment (2,387.65) HOIsemen ........cccoeveeveeeeeieceeene 32,760.79 (2,387.65)
Olpe':altllotr']s Sanitorial (3.304.00) Local Government..........c.c.c.coueue... 2,465.98 (3.304.00)
nstallation/Janitorial . ; .
' UC DAVIS ..cooviiieiiiiiiiiiieeee e 720.33 '
Security (7,161.24) (7,161.24)
Utilities (1,158.13) Net Revenue (LOSS).......ccceeeeeviinns 83,934.23 (1,158.13)
Programs/Racing Forms . . .
Seglller g (1,575.00) This analysis details income and costs for the (1,575.00)
Program Cost (3,767.50) Turlock test. The net losses shown for the (3,767.50)
Racing Form (3,640.00) Fair/CARF and Simulcast Operator included (3,640.00)
Promotion/Marketing (5,376.08) one-time set-up costs that were being paid (5,376.08)
Parimutuels _ down quickly. Net gains to other recipients of
Clerks' Wages/Benefits (12,947.49) handle distribution were substantial enough to (12,947.49)
Data_Llnes/TeIephone (1,504.71) create a net revenue of $83,934.23. (1,504.71)
Totalisator (3,696.72) (3,696.72)
Armored Car (45.00) (45.00)
Uplink/Encryption (1,027.40) (1,027.40)
Total Expenses (37,071.28) (19,404.04) 0.00 0.00 0.00 0.00 0.00 (56,475.32)
Net Revenue (Loss) (7,700.28) (2,185.69) 24,809.98 33,063.12 32,760.79 2,465.98 720.33 83,934.23

! During this test, CARF paid all expenses and received distributions that would normally accrue to the Fair.
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Satellite Wagering
Marketing Test

Turlock

Conclusion

Operations

Test operations at Turlock proceeded smoothly and without incident.
Excellent cooperation from AutoTote and Parimutuels Guild Local 280
assisted in this success. Stanislaus County Fair Directors, Manage-
ment, and Staff made valuable contributions to the effort.

Regional Market Effect

We found little significant effect on existing satellite wagering opera-
tions in the region. Analysis of Average Daily Handle and Attendance
figures at San Joaquin County Fair in Stockton and Fresno District
Fair in Fresno, during and after the Turlock test, revealed little varia-
tion from the baseline reference.

Effect on Live Racing

We considered the Turlock site too geographically distant from exist-
ing tracks to have a deleterious effect on live racing.

Evaluation

Attendance and handle during our test period justify consideration of
a satellite wagering facility at Turlock. Several primary issues must
be considered in this decision.

< Net profitability to the Fair, including operating expenses and
debt service

e Coverage of expenses to Simulcast Organization

* Revenue to the State of California, horsemen, and racing
associations

e Desire of the Fair and local community for such an enter-
prise

The Average Daily Attendance of 361 indicates good community inter-
est and the presence of a core patron base. Daily per capita wagered
at Turlock ($99) compared with the overall network per capita ($195)
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